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ɻʣʦʙʘʣʴʥʳʝ ʪʝʥʜʝʥʮʠʠ ʧʦʪʨʝʙʣʝʥʠʷ ʊɺ

Source: Glance One Television Year in the World 2022 issue

+ 30 ʤʠʥ

ʩʨʝʜʥʝʝ

- 30 ʤʠʥ

ɺʨʝʤʷ ʧʨʦʩʤʦʪʨʘ ʚ ʨʘʟʥʳʭ ʩʪʨʘʥʘʭ ʚ 2021 ʛʦʜʫ

ʧʦ ʩʨʘʚʥʝʥʠʶ ʩʦ ʩʨʝʜʥʠʤ ʤʠʨʦʚʳʤ ʧʦʢʘʟʘʪʝʣʝʤ

vs 2019

ʉʝʚʝʨʥʘʷ 

ɸʤʝʨʠʢʘ

3h05

-35m

ʖʞʥʘʷ 

ɸʤʝʨʠʢʘ

3h36

-3m

ɽʚʨʦʧʘ

3h05

+1m

ɸʬʨʠʢʘ

3h33

-13m

ɸʟʠʷ

2h07

-13m

ʆʢʝʘʥʠʷ

3h33
-11m

ʉʨʝʜʥʠʡ 

ɺʦʩʪʦʢ

3h33
-2m

ɽʞʝʜʥʝʚʥʦʝ ʚʨʝʤʷ ʧʨʦʩʤʦʪʨʘ ʊɺ ʚ 2021 ʛʦʜʫ

Total 

Individuals

-Worldwide -

2h36

vs 2020 -18m -5m

vs 2019 -11m -18m

Total 

Individuals

-Kazakhstan-

2h57

Total Individuals
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ɼʦʭʦʜʳ ʛʣʦʙʘʣʴʥʦʡ ʤʝʜʠʘ ʠʥʜʫʩʪʨʠʠ (ʚ ʤʠʣ. $): 2012-2021 ʛʛ. + ʧʨʦʛʥʦʟ

ʊɺ ʠ ʆʥʣʘʡʥ ʧʨʦʜʦʣʞʘʶʪ ʧʦʣʴʟʦʚʘʪʴʩʷ ʜʦʚʝʨʠʝʤ ʨʝʢʣʘʤʦʜʘʪʝʣʝʡ 
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ɼʦʣʷ ʤʝʜʠʘ ʚ ʛʣʦʙʘʣʴʥʦʤ ʤʝʜʠʘʤʠʢʩʝ: 2000-2021 ʛʛ. + ʧʨʦʛʥʦʟ

ʏʘʩʪʴ ʪʨʘʜʠʮʠʦʥʥʳʭ ʤʝʜʠʘ ʧʝʨʝʰʣʠ ʚ ʆʥʣʘʡʥ / ɼʠʜʞʠʪʘʣ
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ʈʘʟʚʠʪʠʝ BVOD ʥʘ ʧʨʦʪʷʞʝʥʠʠ ʥʝʩʢʦʣʴʢʠʭ ʣʝʪ: ʨʳʥʢʠ ʩ ʌʦʢʘʣ ʄʝʪʨʘʤʠ

Source: Norway - Kantar TVOV panel Data; Finland - Finnpanel, TAM and TotalTV-measurement. Updated: June 2022

ʅʦʨʚʝʛʠʷ

ɸʫʜʠʪʦʨʠʷ: 2+ ʣʝʪ

ʌʠʥʣʷʥʜʠʷ

ɸʫʜʠʪʦʨʠʷ: 3+ ʣʝʪ

ʉʨʝʜʥʝʩʫʪʦʯʥʳʡ ʦʙʲʝʤ ʊɺ-ʧʨʦʩʤʦʪʨʘ ʠ ʜʦʣʷ ʦʥʣʘʡʥ-ʧʨʦʩʤʦʪʨʘ
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ʈʘʟʚʠʪʠʝ BVOD ʥʘ ʧʨʦʪʷʞʝʥʠʠ ʥʝʩʢʦʣʴʢʠʭ ʣʝʪ: ʨʳʥʢʠ ʩ ʌʦʢʘʣ ʄʝʪʨʘʤʠ

Source: Norway - Kantar TVOV panel Data; Finland - Finnpanel, TAM and TotalTV-measurement. Updated: June 2022

ʅʦʨʚʝʛʠʷ

ɸʫʜʠʪʦʨʠʷ: 2+ ʣʝʪ

ʌʠʥʣʷʥʜʠʷ

ɸʫʜʠʪʦʨʠʷ: 3+ ʣʝʪ

ʉʨʝʜʥʝʩʫʪʦʯʥʳʡ ʦʙʲʝʤ ʊɺ-ʧʨʦʩʤʦʪʨʘ ʠ ʜʦʣʷ ʦʥʣʘʡʥ-ʧʨʦʩʤʦʪʨʘ
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ʈʘʟʚʠʪʠʝ BVOD ʥʘ ʧʨʦʪʷʞʝʥʠʠ ʥʝʩʢʦʣʴʢʠʭ ʣʝʪ: ʨʳʥʢʠ ʩ ʌʦʢʘʣ ʄʝʪʨʘʤʠ

Source: Norway - Kantar TVOV panel Data; Finland - Finnpanel, TAM and TotalTV-measurement. Updated: June 2022

ʅʦʨʚʝʛʠʷ

ɸʫʜʠʪʦʨʠʷ: ʄʦʣʦʜʳʝ ʣʶʜʠ ʜʦ 35 ʣʝʪ

ʌʠʥʣʷʥʜʠʷ

ɸʫʜʠʪʦʨʠʷ: ʄʦʣʦʜʳʝ ʣʶʜʠ ʜʦ 35 ʣʝʪ

ʉʨʝʜʥʝʩʫʪʦʯʥʳʡ ʦʙʲʝʤ ʊɺ-ʧʨʦʩʤʦʪʨʘ ʠ ʜʦʣʷ ʦʥʣʘʡʥ-ʧʨʦʩʤʦʪʨʘ

ʇʨʦʛʥʦʟ

ʇʨʦʛʥʦʟ
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ʈʝʢʣʘʤʘ
ʇʣʘʪʥʦʝ 

ʪʝʣʝʚʠʜʝʥʠʝ

ʇʣʘʪʥʦʝ ɺʠʜʝʦ 

ʧʦ ʟʘʧʨʦʩʫ 

(SVOD)

ʇʨʦʠʟʚʦʜʩʪʚʦ 

ʢʦʥʪʝʥʪʘ

ʊʝʭʥʦʣʦʛʠʯʝʩʢʘʷ 

ʠʥʬʨʘʩʪʨʫʢʪʫʨʘ

$543 

ʤʣʨʜ

$173 

ʤʣʨʜ

$61 

ʤʣʨʜ

$220 

ʤʣʨʜ

$21 

ʤʣʨʜ

ɼʠʥʘʤʠʯʥʦ ʨʘʩʪʫʱʠʡ ʤʝʜʠʘ-ʙʠʟʥʝʩ
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ʇʦʣʥʘʷ 

ʢʘʨʪʠʥʘ

Kantar ʤʦʞʝʪʠʟʤʝʨʷʪʴʠ 

ʬʠʢʩʠʨʦʚʘʪʴʩʤʦʪʨʝʥʠʝʥʘ 

ʚʩʝʭ ʧʣʘʪʬʦʨʤʘʭ

ʄʘʩʰʪʘʙʠʨʫʝʤʦʝ ʠʥʪʝʛʨʠʨʦʚʘʥʥʦʝ ʨʝʰʝʥʠʝ ʜʣʷ ʧʦʣʥʦʛʦ ʧʦʥʠʤʘʥʠʷ 

ʧʦʚʝʜʝʥʠʷʘʫʜʠʪʦʨʠʠ
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Panels
People-based measurement

© Kantar 2022

Kantar ʧʨʝʜʣʘʛʘʝʪ 

ʠʟʤʝʨʝʥʠʝ ʘʫʜʠʪʦʨʠʠ 

ʥʘ ʦʩʥʦʚʝ ʣʶʜʝʡ ʩ 

ʙʦʣʴʰʝʡ ʪʦʯʥʦʩʪʴʶ

ʀʟʤʝʨʝʥʠʝ ʣʶʜʝʡ, ʘ ʥʝ 

ʫʩʪʨʦʡʩʪʚ

ʂʨʦʩʩ-ʤʝʜʠʡʥʳʡ ʠ ʢʨʦʩʩ-

ʧʣʘʪʬʦʨʤʝʥʥʳʡ ʠʩʪʦʯʥʠʢ 

ʠʥʬʦʨʤʘʮʠʠ

ðSingle-source

ðʂʦʥʬʠʜʝʥʮʠʘʣʴʥʦʩʪʴ,

ʩʦʛʣʘʩʠʝ ʧʘʥʝʣʠʩʪʦʚ

ð Future-ready

ʇʘʥʝʣʴʥʳʝ ʜʘʥʥʳʝ 
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Finecast Panels
People-based measurement

© Kantar 2022

Kantar ʧʨʝʜʣʘʛʘʝʪ 

ʠʟʤʝʨʝʥʠʝ ʘʫʜʠʪʦʨʠʠ 

ʥʘ ʦʩʥʦʚʝ ʣʶʜʝʡ ʩ 

ʙʦʣʴʰʝʡ ʪʦʯʥʦʩʪʴʶ

ʇʦʜʭʦʜ ʥʝʟʘʚʠʩʠʤʳʡ ʦʪ 

ʠʩʪʦʯʥʠʢʘ

ʆʙʝʩʧʝʯʠʚʘʝʪ ʧʦʚʳʰʝʥʥʫʶ 

ʪʦʯʥʦʩʪʴ ʧʘʥʝʣʴʥʳʭ ʜʘʥʥʳʭ 

ʠ ʵʬʬʝʢʪʠʚʥʦʝ ʠʟʤʝʨʝʥʠʝ:

ðʅʠʰʝʚʳʝʪʝʣʝʢʘʥʘʣʳ

ðʅʠʰʝʚʘʷʘʫʜʠʪʦʨʠʷ

ðɸʜʨʝʩʥʘʷʨʝʢʣʘʤʘ

ɹʠʛ ɼʘʪʘ 
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Finecast Panels
People-based measurement

© Kantar 2022

ʄʝʪʦʜʦʣʦʛʠʷ, ʩʦʚʤʝʱʘʶʱʘʷ 

ʨʘʟʣʠʯʥʳʝ ʠʩʪʦʯʥʠʢʠ ʜʘʥʥʳʭ

ðʅʘʜʝʞʥʘʷ ʤʝʪʦʜʦʣʦʛʠʷ

ðʇʨʦʟʨʘʯʥʳʝ ʠ ʛʦʪʦʚʳʝ ʢ 

ʘʫʜʠʪʫʩʠʩʪʝʤʳ

ðʉʦʟʜʘʥʦ ʣʫʯʰʠʤʠ ʫʤʘʤʠ ʚ 

ʦʙʣʘʩʪʠData Science

Data Science

Kantar ʧʨʝʜʣʘʛʘʝʪ 

ʠʟʤʝʨʝʥʠʝ ʘʫʜʠʪʦʨʠʠ 

ʥʘ ʦʩʥʦʚʝ ʣʶʜʝʡ ʩ 

ʙʦʣʴʰʝʡ ʪʦʯʥʦʩʪʴʶ
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ʀʥʪʝʛʨʠʨʦʚʘʥʥʘʷ ʪʝʭʥʦʣʦʛʠʷ ʠʟʤʝʨʝʥʠʷ Kantar

ʄʳ ʦʙʨʘʙʘʪʳʚʘʝʤ ʜʘʥʥʳʝ ʩ

70,000 ʧʠʧʣʤʝʪʨʦʚ ʚ 

40,000ʜʦʤʦʚ

Kantar People Meter 7 

ʉʘʤʳʡ ʰʠʨʦʢʦ-ʠʩʧʦʣʴʟʫʝʤʳʡ ʚ 

ʤʠʨʝ ʧʠʧʣʤʝʪʨʚ ʩʚʦʝʤʨʦʜʝ

ð ʂʘʨʜʠʥʘʣʴʥʦʝʠʟʤʝʥʝʥʠʝ ʜʠʟʘʡʥʘ 

ʫʩʪʨʦʡʩʪʚʘ

ð ʇʘʥʝʣʠʩʪʘʤʫʜʦʙʥʝʝ ʠʩʧʦʣʴʟʦʚʘʪʴ

ð ʃʝʛʢʘʷ ʫʩʪʘʥʦʚʢʘ

Kantar Focal Meter 2

23,000 ʌʦʢʘʣ ʄʝʪʨʦʚ ʫʞʝ 

ʠʩʧʦʣʴʟʫʶʪʩʷ ʥʘ13+ʨʳʥʢʘʭ

ʃʠʜʝʨ ʥʘ ʨʳʥʢʝ ʨʝʰʝʥʠʡ ʜʣʷ 

ʠʟʤʝʨʝʥʠʷ ʦʥʣʘʡʥ ʚʠʜʝʦ

ð Plug & Play ʫʩʪʘʥʦʚʢʘ

ð ɺ ʩʦʯʝʪʘʥʠʠ ʩ ʪʝʛʠʨʦʚʘʥʠʝʤ 

ʠʟʤʝʨʷʝʪ ʩʤʦʪʨʝʥʠʝ ʠ ʚʥʝ ʜʦʤʘ

ð ʅʝ ʟʘʤʝʜʣʷʝʪ Wi-Fi ʩʝʪʴ ʚ ʜʭ

RateOnAir V3

ɹʦʣʴʰʦʡ ʦʧʳʪ ʠʩʧʦʣʴʟʦʚʘʥʠʷ 

ʧʦʨʪʘʪʠʚʥʦʛʦʦʙʦʨʫʜʦʚʘʥʠʷ

ʥʘ10+ʨʳʥʢʘʭ

ʀʟʤʝʨʝʥʠʝ ʘʫʜʠʪʦʨʠʠ ʚ ʣʶʙʦʤ ʤʝʩʪʝ 

ʚ ʣʶʙʦʝ ʚʨʝʤʷ

ð ɺ ʚʠʜʝsmart-ʯʘʩʦʚ

ð ɼʝʪʝʢʪʦʨ ʜʚʠʞʝʥʠʷ

ð ʆʧʨʝʜʝʣʝʥʠʝ ʤʝʩʪʦʧʦʣʦʞʝʥʠʷ ʩ 

ʧʦʤʦʱʴʶ ʤʘʷʯʢʦʚ
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ʀʥʥʦʚʘʮʠʠʠ ʨʘʟʚʠʪʠʝKantaré
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