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About Kantar Media

 6,000+ employees in 50+ countries

 Our experts work with 32,000 clients tracking

3 million brands in more than 70 countries

 Our clients are diverse and span global brand 

owners,  media owners and media agencies

 We leverage expertise and knowledge across 

Kantar to bring the best solutions to our clients

 We measure TV audiences in more than 50 countries



TV IS 

DEAD





1926 2017

A word describing a single device, 

designed to receive broadcast television 

signals, and activity 

A flexible fusion of audio visual experiences, 

delivered to multiple devices, synchronously 

and asynchronously

Television is nearly 100 years old 

Its evolution now prompts a redefinition
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TV and video (including digital) continue to be the proven medium  
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Source: Group M  ‘This 

Year, Next Year ‘July 

2015 Internet includes 

internet display, search, 
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Change is All Around
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Core Panel

A high quality representative panels remains at the heart of TAM

CORE PANEL



Core Panel

Core TV continues to be measured with best-in-class PeopleMeter technology



Introducing NextGen PeopleMeter



Future Proof Content Detection Technology

Kantar Media own the industry standards  in watermarking and fingerprinting

Audio watermarking

• Channel identification supplemented with 

Content identification

• Detection and identification of locally 

inserted Ads

Audio matching (fingerprinting)

• Acoustic pick up of the audio signal

• Better granularity



Passive Measurement - Portable Meters

Measure person, not individual device
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Portable Meters: RateOnAir



Canada (2009)

Kazakhstan (2007)

Source: TV Radio

Denmark (2008)

Iceland (2008)

Norway (2006)
Sweden (2012)

Our Experience in Portable Metering

First and Only Agency outside of the US



Extended TV

Measuring all TV and video viewing in the home



Measuring TV  viewing beyond the TV set

FocalMeter has the technical capability to capture time spent viewing across all TV and video platforms



Respondent level viewer behaviour data

Reach levels

Demographic profiles

Cross-platform behaviour at household / individual level

Comprehensive, exact accounts of all online activity

Total minutage for all programmes

Validation of data received from broadcasters

Comprehensive coverage – no missing data

Data Integration

Panel and Census Data Working Together 



Calibration Engine

Panel data with 

viewing totals adjusted 

Census data with 

Demographics appended

Panel

Census

Data Integration

Combining Panel & Census Data

Catch-upOn demand
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Extended TV Measurement





TV Panel
1235 HH ~ 2700 indv.

Run by GfK

Using Kantar Media 

5000s meters

Digital Panel

5000 individuals 

Run by Kantar Media

Using VirtualMeter

Census Data

Total traffic measurement

Tagged by comScore

NETHERLANDS



Source: SKO

NETHERLANDS



Source: SKO

NETHERLANDS



Source: SKO, April 2017 

NETHERLANDS



Measuring Extended TV delivers an uplift in viewing for many programmes

Wi is De Mol (a weekly top 10 programme in the Netherlands)

16%

29%

54%

Source: SKO. Total average across 10 episodes, 2 January- 5 March 2016

Live audience

Time-shifted up to 6 days

Time-shifted up to 27 days (1%)
Online audience

NETHERLANDS
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Base Panel

2600 individuals

Measures TV-sets

& Smart TV

Digital Meter Panel

1000 individuals

Measures PCs, tablets, 

Smartphones

Web Profile Panel

28000 individuals

Cookie based, all digital 

devices

Census Data

Total traffic measurement

of all tagged content.

Device level info 

DENMARK
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Share of Online and TV viewing (%) in total viewing time

Online TV

DENMARK

Source: Kantar TNS DK, Jan 2017 



Source: Viewer Survey Denmark

03-09 April 2017  

DENMARK



DENMARK

Source: Viewer Survey Denmark

03-09 April 2017 



Measuring Extended TV delivers an uplift in viewing for many programmes

Skam, the most popular TV programme online (Jan 2017)

8%

27%

63% Audience TV sets 

Online audience Tablets
2%

Online audience PCs

Online audience  Smartphones

DENMARK

Source: Kantar TNS DK, Jan 2017 
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In home Out of home

Broadcast

Online

Panel A:

(3000 indv.) 

Panel B: 

(1500 indv.)

A B

Extended TV Measurement in Norway 

NORWAY



69% 31% 66% 34%

The Power of out-of-home viewing integrated into the currency

Norway has reported out of home viewing since 2014 – Fusing the OOH viewing from their radio PPM panel

In home Out-of-home

156KX Games

Snowboard, Women
Viewers

Eurovision Song Contest

(Domestic)
1338K

Viewers
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TV measurement using the return path from 21,500,000 households



Integrating viewing data from PeopleMeter and Return Path data technology

Pilot in Pakistan shows the value that return path data can add to the Total TV viewing.

Representative 

Panel

900
Managed

Sample

3,000

Households

50,000

PAKISTAN



Integrating viewing data from PeopleMeters and Set top boxes

Pilot in Pakistan shows the value that return path data can add to the Total TV viewing.
PAKISTAN
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Instar Analytics Examples 44

Reporting of Extended TV Measurement 

Home Page: Viewing composition by Platform, and Treemap by streaming Player
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Player audience composition by Platform

Reporting of Extended TV Measurement 
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About Kantar Media

Kantar Media is a global leader in media intelligence, providing clients 

with the data they need to make informed decisions on all aspects

of media measurement, monitoring and selection. Part of Kantar, the 

data investment management arm of WPP, Kantar Media provides the 

most comprehensive and accurate intelligence on media consumption, 

performance and value. For further information, please visit us at 

www.kantarmedia.com
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company/Kantar-Media

+KantarMediaGlobal

@Kantar_Media

KantarMediaGlobal

@KantarMedia

KantarMediaGlobal

http://www.kantarmedia.com/

