KA3AXCTAHCKUM NOTPEBUTEJb B LLUDPAX

OTHOLLEHWME K MOKYNKAM*

%
A Bepro, uTo KazaxcraH MO>XeT NpoM3BOAUTb OYE€Hb XOpoLuMe " 30.6
KauecTBeHHble TOBapbl !
Sl MOry oTka3saTtbCsl OT NMOKYNKM U3-3a NJ10XOro oébcnyxmsaHus 26.3
M B AaNnbHeunweM nsberatb 3TOro MarasmHa !
N3 opexxabl A NOKynarw TOJIbKO caMoe Heobxoaumoe 22,5
Fnyno TpaTtuTb A€HbIrM Ha NpeaMeTbl POCKOLUU, AaXKe eCsin Y 22 4
Tebs MHOro aeHer !
Al ctapatlocb nsberartb NPOoAYKTOB C UCKYCCTBEHHbIMMU 21.6
14

Aob6baBkamMm

* - Npn pacyeTe AaHHbIX YYUTbIBANCA OTBET «MOJIHOCTbIO COrlaceH>»

JOCYyr**

3abora o fomMe

92,6% E 77,8%

** = TOP-3 HeMeAUWNHbIX AOCYFOBbIX aKTUBHOCTU

HAJTMYNE CIMTOPTUBHOIO NHBEHTAPA, TOP-4

4
\ 30,9%
Mauyu (pyTEonerele,

Benocunen BGacketbonsHble, Ponukoebie
soneiboneHble) KOHbKM




YAA

Accam 73,8

Muana Gold 69,5
Lipton 69,3

Base: I'IDTDEGMTEJ'IM Yad 3a
nocnefHve 6 MecaLes

TOP-3 BPEHA no 3HaHuto

LWWAMNOYHDb

Head&Shoulders 71,1
Nivea 65,9
Yucrasa nuHUsS 51,2

(koHUepH “"KanuHa")

Base: nonb3oBaTenn WwWaMnyHa 3a
nocnegHue 6 Mecaues

MUKPOBOJIHOBAA NEYb

LG 71,9
Samsung 61,8
Daewoo 43,3

Base: pecnoHAeHTbl, UMEeLKe
MWKPOBONMHOBYH MNeYb

HANVYUE MPEOMETOB MEJIKOW BbITOBOW TEXHUKW

SNeKTPUYECKU YalHUK

72,0%

NOTPEBJIEHME MPOAYKTOB BbICTPOI'O MNMPUTOTOBNEHNA

Jlanwa 6bICTPOro NpMUroToBNEHUS

Kawwu 6bICTpOro namM MOMEHTaIbHOIO

19,4
NPUroToB/IEHUS
[oTOBbIE CYyNbI 11,3
PacTtBopuMoe kapTodenbHoe ntope 8,4

NcTouHnK aaHHbIX: Media Marketing Index-2014 (onpoc nposoaunncs B 22 ropoaax
KazaxcraHa ¢ HacesneHnem 100 000+ cpegun HacesneHus B Bo3pacre oT 15 et mn crapLuie.
O6bvem BbIbopkm coctaBusa 3000 pecrioHAEHTOB)

bosniee nogpobHyt0 nHopMaLMIO MOXKHO NosyYnTb B komnaHnm TNS Central Asia
(Ten. 264-66-00, e-mail: cs@tns-global.kz).
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